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P el Platinum Guild International

Platinum Guild International (PGl) is a global
organisation which promotes platinum jewelry
worldwide.
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Preciousplatinum.com
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* Preciousplatinum.com was launched in 2003,
with a refresh carried out in 2006.
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Online Strategy Review
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*  The review showed that Preciousplatinum.com’s:

« Purpose needed to be more clearly defined .
for Consumers g a "

* Full potential was not being exploited

» Traffic was low

» Site lacked involvement.
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Global Unity
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» One core site to project PGI’s global
positioning of:
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Research Objectives
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- To ensure that:

* New site clearly communicates its role

* New structure with the Design Gallery at its
core matches the intuitive consumer journey

- Delivers a clear and differentiating global
positioning for platinum

- Addresses consumer needs in the key
markets equally effectively.




Research Design
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- The sample reflected the key Targets within each main PGI market:

US Japan [ @ China
(New Jersey) (Tokyo) (Shanghai)
4 x Pre-Engaged 4 x Pre-Married Couples
Women 4 x Bridal Pre-Married
4 x Women Light jewelry Couples
4 x Pre-Engaged Men Owners
4 x Women jewelry
4 x Pre-Married 4 x Women Heavy Owners
Couples jewelry Owners
12 in -Depth Interviews 12 in -Depth Interviews 8 in -Depth Interviews
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Face to Face
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The subject is deeply personal:
Something precious, intimate and
emotionally significant.

To observe how respondents
navigated, their posture and body
language, their facial expressions.

To get a feel for personal and
cultural attitudes and behaviour.

To gauge how people genuinely felt,
by talking and probing




) " Multi-National Research Challenges
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- Hands-on approach to ensure
consistency and sensitivity - it was vital
to be present in each market.

* Involving the local teams in each market
enabled support and feedback.

- Understanding of Cultural issues and
local needs

10
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Some Key Findings...




' Different Motivations r
PLATINUM

PURE - RARE - ETERNAL

QRi Consulting

« Cultural and consumer needs strongly influence
motivation and emotion

+ Platinum jewelry can be a highly emotional
purchase when a wedding is involved

- Motivations change and design is more important
when women buy jewelry for themselves.

«  The research looked carefully at the psychology of
each target group in order to ensure that the site
felt inclusive for all visitor types.




US Females
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‘I want to know why platinum is worth it...
| need an explanation and breakdown”
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US Males
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» Platinum jewelry buyer's
guide

» Platinum wedding band guide

» Platinum engagement ring
guide

Platinum qualities
Platinum & other metals
Platinum & precious gems

» What to look forina
platinum ring

Platinum settings

Platinum ring styles

Finding your ring size
Planning & budgeting

What to expect in store
Caring for platinum jewelry
Glossary

Platinum history

Bundle and save downloads
A simple way to collate and
download muttiple files from
preciousplatinum.com

Home Design gallen

What to look forina A
platinum ring

Home What to lo

in a platinum ring

A platinum ring is precicus. A platinum engagement
ring is the perfect choice to mark the most important
and meaningful relationship of your life. The design
of your platinum ring is a very personal decision,
however there are four general points to consider:

Hallmark

Find a platinum retailer Hints & tips Media center

What to look for in a platinum ring

GEM 5): Where a ring contains one or more
gemstones, these will account for the greatest
portion of the ring’s cost. The size, color, clarity and
cut of a stone will directly affect the price and
value of the ring.

See Plat

SETTING: A platinum setting is the most secure
way to hold the stone(s), ensuring the ring endures
a lifetime of wear. There are a variety of settings
available, each gives the ring its unique style.

See Plat ettings

BAND: The band offers a wealth of considerations,
from size, finishes to styles.
See Finding yo g size > and

t ng styles - to learn more.

_MARK: The hallmark identifies the type and
purity of the metal used in the setting. All platinum
rings bought in the US should be stamped with this
information.

See Plat & other metals > to learn more

About Platinum Guild
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“l want to get involved, to get it right’,
| want to feel informed”
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' Chinese Females
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“It’s a certification of our love,
| want the guarantee of the (Pt) brand”
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“I'm interested in the latest designs,
| want to see what is popular this year”
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What did we Achieve?




For PGIl’'s Headquarters
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.
Local preciousplatinum.com sites New global template for
pre-research preciousplatinum.com
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| = UntedStates -
Search .

Sitemap Login Print

PLATINUM < Home Design gallery Find a platinum retailer Hints & tips Media center About Platinum Guild
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Design gallery:

Visit the Design gallery to discover
the platinum jewelry of

your dreams.

Find out more >

Welcome to the official website for platinum jewelry; offering advice and information, design
inspiration, and where to find a recommended platinum retailer in your area. The site is brought to
you by Platinum Guild International, the world’ s leading authority and source of independent
information about platinum jewelry. Find out more >

Find a retailer:

Search for a recommended platinum
jewelry retailer in your area.

Find out more >

Budget Calculator
Use the Budget Calculator to find out

wouw a suggested budget for a platinum
b=t engagement ring setting and view
T T T rings that fit in that budget range.
- -
e Find out more >

| —

Here’ s a selection of the latest
platinum jewelry designs found -

in our design gallery. View a > 7 ""1&
piece by clicking on it here or & \\\. y l
select design gallery above to -

browse all our featured
designs.

®© Platinum Guild International 2011 — All rights reserved Terms & conditions 25




—_—

\
'. , _':.(/"/
For PGI’s local teams It
- PLATINUM

RRRRRRRRRRRRRRR

USA JAPAN CHINA

a & "1 Y &4

INDIA __ UK ITALY

ooy @m mwg

| FRANCE . GERMANY

gy g

26



' For the Web Designers t

PLATINUM

PURE - RARE - ETERNAL

(o -
TR Y
Hotvyd 054 ER)

PLATINUM y R — L FEHA TR [EEHIERR FEFFHAF [EE HE DR ISFF IR LR

W R REIAT. 75T,

IS5FFFr—3

AT AFA LTy
{IEABFIE T ZFF+ Fz =208
BafE e FRENSIITE
ENSIHIVEENUET,
A=TFTAAFDEZIT= >

FIFF VATV -—DURTAEALITE ST TS5FH Va TU—ICT 7R A AP ERED
RBHULTOET T, SIEDISFF Vo T - BIBESHOSELLIE T, COYHE F5F
FVa IV - OEROIEIREE TOOI3F + FILE- (A —FarINEELTLE T,

FLAITES

FSF IR

Ly FR—~o b TOELFUTAD
=T A FISITHOIREEE
To 77?1‘ Za-AANE>

o= Ao 1
. @MrsPIanne )

MO RFAL-F5F ]
FeREME—AK Lk 2EG 8K !
SYSDREL O AYS T -ZafEBIL. BEET
BT b R Ttz R A
AT T (REE T

EIVFLERLE T
SICIATH>>
= 2 3>
9
COa—F—Td 712
FeIV—1TIE TS
FESFF - VaTU—DFNS -
BHFOV2 TU—FRBALT LA N\ +\
VET, SBIFEIITD <]/ \ W ‘\':‘W
EEFR - VIR EINTE = j
E N
® Platinum Guild International 2011 — All rights reserved REBR ISR —

27




QRi Consulting

For the Web Designers
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Design gallery
Show all tems
Most Viewed

v Jewelry type
Engagement rings (94)

Earrings (18)
Bracelets (5
Watches

Cufflinks (4)

-

Occasion

-

Stone

-

Setting

-

Finish

Platinum inspiration
Dreamlist
Designers' profiles
Budget Calculator

v v v

Home - Design gallery Find a platinum retailer

Home / Design gallery

é THIS WA

Hints & tips

Description
Lieberfarb platinum and three
stone diamend engagement ring.

Price range
$2501 - 34000

» Designer details

More from the designer

Send to friend
Add to dreamlist @

Bookmark with

GELMEC

Enlarge image

Pricing is approximate snd will depend on the cument platinum price, the amount of platinum in the piece and the

precious stone content.

The price of the platinum engagement rings in the Design Gallery sre for the setting only, and do not include the center

stone, unless otherwise noted in the description.

w all price ranges <$1500 $1501 - $2500 $2501 - $4000 $4001 - $6000 $6001 - $7500 $7S00+

ners

=

Media center

Search

Sitemap Login

Print

About Platinum Guild

THIS WAY -%

Related Information
Find a retailer

Platinum setting styles
Discover the ?

perfect setting
to reflect your

personal style k ¢
More> L

What to expect in store?
Learn all about platinum before
you visit a jeweler

More>

Platinum engagement ring
guide

Our tips on finding the perfect
platinum engagement ring.
More>

Page €:19101

13
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Research Effectiveness
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This Qualitative Research was very effective as Web data clearly
shows.

Bounce Rate (percent)

preciousplatinum. com
j_DD 1 1 1

80

&0

40

20

2009 2010 31



Research Effectiveness
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Increased time spent on Site across all markets:

Time on Site (mMinutes)

preciousplatinum. com
ED 1 1 1 I 1 1 1 I

15

10




Research Effectiveness
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Visitors now take many routes from the
homepage (USA example)

PLATINUM

38% 5% < 2% Steap .2% Print

PLATINUM » Home Design gallery Find a platinum retailer Hints & tips Media center About Platinum Guild
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Vst the Design galery o dscover
the platinum jewery of
your dreams

Welcome to the official website for platinum jewelry; offering advice and information, design
inspiration, and where to find a recommended platinum retailer in your area. The site is brought to
you by Platinum Guild International, the world’ s leading
information about platinum jewelry. Find out more =+

ity and source of ind it

5%

Find a retaile
Search for a recommended platinum
jeweky retaer in your area

5%

Hints &

ips
Buid your own compiete reference
guide 50 that you know althere & to
know about the workS's most
precious metal

Here's 3 selecton of the latest
platnum pewelry designs found
in our design gallery. View a
plece by ciciing on € here or
salect Sesign galiery above 1o
browse ai our featured
designs.
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Optimizing a Global Website for Platinum

Thank you very much

Simon Patterson - QRi Consulting, London, UK
Huw Daniel - Platinum Guild International, NY, USA
Anna Freedman - Platinum Guild International, London, UK
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